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KYMNPIAKH AHMOKPATIA
YMNMOYPTEIO NAIAEIAZ KAl NMOAITIZMOY

17 NoepBpiou 2017

Zuppetoxn oto Mpoypappa “The European MediaCoach Initiative”

To MMaidaywyikd Ivotitouto Kutrpou Tou  YTtroupyeio TMaideiag kal  ToAiImiopou
QVOKOIVWVEl TNV £€yKpion TnG OCUPMETOXNAS Tou w¢ ETtaipog oto Mpdypaupa “The
European MediaCoach Initiative”, éva eupwTrdiké Mpoypapua ERASMUS+ Key action 3:
Support for policy reform - Social Inclusion through education, training and youth. To
‘Epyo evrdooeTal GTNV KATNyOpia TTPOYPAUMATWY TTOU a@opouv oTnv Ektaideuon kai
Tnv Katdption (Education & Training), €1dikétepa oTov 0T10X0: Enhancing critical thinking
and media literacy among learners, parents and education staff.

2UVTOVIOTAG Tou €pyou cival To European University of Cyprus, evi) CUUUETEXOUV WG
Etaipoil 1o Stichting Reklame Rakkers tng OAAavdia, To EAVI: the European Association
for Viewers Interests Tou BeAyiou, 10 University Institute of Lisbon tng MoptoyaAiag, 10
ActiveWatch: Media Monitoring Agency Tng Poupaviag, To The University of Sofia “St.
Kliment Ohridski” Tng BouAyapiag kai To Athens Lifelong Learning Institute Tng EAAGSaG.
To 'Epyo €xel eykpiBei e rpolTroAoyioud €435 000.

O kuUpiog okommog Tou ‘Epyou e€ival n TpowBnon avdueoa OTOUG VEOUG TOU
YPOUMATIOPOU Kal TNG KPITIKAG OKEWNG Yia Ta héoa padikng evnuépwons (M.M.E.), agou
£xel karadeixBei TTwg 600 augdveral o XPOVOG TTOU OI VEOI aPIEPWVOUV OTO O1adiKTUO
1600 n Kolvwvia TnG TTAnpo@opiag aAAdler Tov TPOTTO e TOV OTToi0 Couve Kal
aAAnAoeTIdpoUV, apou dExovTal TTPOKANCEIG Ol OTTOIEG TTPOKAAOUV PICIKEG aAAQYEG OTIG
Baaikég agiec Tng Cwnig Toug. To ‘Epyo oToxelel va BeATiwoel Ta eTTiTTeda ypauuaTIoUoU
yia Ta M.M.E. péow emudpewong Kal KatdpTiong PEYAAOU apiBuoU €TTAYYEAUATILV Ol
OTTOi0I dOXOAOUVTAI UE TN VEOAQIQ (TT.X. EKTTAUISEUTIKWY, EIBIKWY ETTAYYEAUQTIWY Ol OTTOIOI
gepyafovral oe Kévipa NedOTNTAG KAl O€ XWEOUG ATUTTING MABnong, OTTwg eival ol
BiBAioBnkeg kal Ta Mouogia), WOTE va KaTaoToUvV ol idiol eyypdupaTol, yia va

TTpowodnoouv Tov ypauuaTtioud yia Ta M.M.E. oToug véoug.



To Mpoéypapua “The European MediaCoach Initiative” atmoteAei ‘Epyo 1Tou uloTrolgital
oTo TTAQicIo TNG dIAdO0NG KAl ETTEKTACNG KAAWY TTPOKTIKWY OXETIKA PE TNV EKTTAIdEUCN
Kdl, WG TETOIO, QPOPA OTNV TTPOCAPUOYH], ETTEKTAON KAl EQAPPOYH O€ CUOTAMIKO ETTITTEDO
EVOG avayvVWwPIoPEVOU Kal aTTOOEDEIYUEVA KAIVOTOUOU TTPOYPAUMATOG EKTTAIOEUCNG Kal
katépTiong, Tou OAAavdikoU EBvikoU [Mpoypduuato¢ MediaCoach. To MediaCoach
onuioupyndnke ammd TO MN-kKeEPOOOKOTTIKG idpupa Stichting Reklame Rakkers otnv
OMAavdia, To otroio Ta TeAeuTaia dEKa XpOvIa €xel EKTTAIOEUTEI TTEPICOOTEPOUG aTTd 1450
eTTayyeAarTieg, ol otoiol gival emmionua moTotroinuévol MediaCoaches, emtuyxavovtag
TN BeAtiwon NG ekmmaideuong Twv TTaIdiwy oTnv OAAavdia yia Tov ypauuaTioud oTa
M.M.E. MapdAAnAa, To 2008 to MediaCoach emrektdOnke oto BéAyio, Tn Mepuavia kai Tn
2oundia. To EBvikS Mpdypauua Exmraideuong MediaCoach £xel diakpiBei atd 1o 1dpupa
Evens (idpupa koivrig weeAgiag, To otmoio utrooTnpilel kal BpaBelel Biwaiya €pya, TTou
OUMBAAAoUV TNy TTPG0dO Kal TNV evioxuon TG Eupwtng) wg pia atrd Tig dwdeka (12)

KOPUQAIES EUPWTTATKEG TTPWTOPROUAIEG yIa TOV ypauuaTious ota M.M.E.

2710 TTAQiolo Tou eykekpipévou ‘Epyou ERASMUS+ Key action 3, 0T0 0OTT0i0 CUUMETEXE!
10 MNMadaywyikd Ivamitouto Kitrpou, To OAAavdIké EBvikO MNpdypaupa MediaCoach, pe
TN oupBoAn Twv OANavdwv kal Twv Bélywv Etaipwv, Ba TOxel agioAdéynong,
TIPOCOPUOYNAG Kal ETTEKTAONG o€ GAAa TTévTe KpdTtn: otnv Kutpo, otnv EAAGSa, otnv
MopTtoyahia, otn Poupavia kai otn BouAyapia. To [Mpdypauua Ba TTpoc@épel TN
ouvaTtétnTa O MPEYAAO apIBUO  EKTTAIOEUTIKWY KAl  GAAWV  ETTAYYEAUATILOV  TTOU
aoxoAoUvTal Je TN VEOAQia va ETTIHOPPWOOUYV Kal va KATAPTIOTOUV WG EKTTAIOEUTEG, WWOTE
va gival gg B€on va TTpowbroouv ToV YPAUPATIONO Kal TNV KPITIK okéwn yia Ta M.M.E.

o€ NaBNTEG Kal AAAEG OuadEG TNG vEOAaiaG.



